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LawreNce K. Ho Los Angeles Times

A NICE OUTLOOK: Kahi Lee designed this residence, “Hollywood Noir,” at the W Hollywood. Some buyers will live at the hotel; others will use it as an office.

GARY FRIEDMAN Los Angeles Times

Guest in residence? The concept offers a bevy
of perks 24/7 to the well-heeled and mobile.

By Varrr HERMAN »>> Momentsafter the private elevator in the Montage Beverly
Hillsslides open, the staff warmly greets Larry Field and ushers him to a pool-view seat at
the rooftop Conservatory Grill. The hostess gives him a hug. Servers nod in recognition.
“Mr. Field, anything you want to eat, the chef will make,” says the waiter, who, never-
theless, proffers a menu. h
Now this is the life. Field is the first and, so far, the only “resident guest” at the Mon-
tage, meaning his $7-million condominium set within the hotel development comes with

THE GOOD
LIFE: Larry
Field, above, sits
in his $7-million
residence at the
Montage Beverly
Hills, which he
had designed by
Darrell Schmitt,
who also did the
hotel’s interiors.
His tissues, at
left, are fanned
by maids. The
chef will prepare
any dish he de-
gires.
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The concierge welcomes you home

Forget the McMansion. The latest luxury living in Los Angeles is the hotel residence — a condominium with the services of a vacation retreat:
room service, valet parking, concierge service, in-room spa treatments. Add to that VIP access to concerts, even someone to walk the dog.

Here's a look at some of the selling points.

GARY FRIEDMAN Los Angeles Times

PERSONAL TOUCH: A monogrammed pillow.

Montage Beverly Hills

Pricerange: $3.85 million to $16.85 million for 1,900 to
5,760 square feet.

Number of units: 20, occupying the top 2z floorsina
wing separate from the hotel.

Perks: Hotel staff that serves as de facto personal assist-
ants who can stock the pantry, pack or unpack luggage,
set up office equipment, provide nutritional counseling
or plan travel. Personal locker at spa.

_ Privacy protections: Key card access to private eleva-

tors, security systems plus 24-hour patrols, what's de-
scribed as a staff trained in discretion.

For residents only: House aceount, forincidentals; sepa-
rate concierge, parking, elevators and entrances.

Best views: downtown Beverly Hills and in the distance,
the Hollywood Hills.
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LAwWRENCE K. Ho Los Angeles Times

STYLE: Name designers worked on W models.

W Hollywood
Price range: Studios in the high $500,000s; penthouses
for $5 million-plus.

Number of units: 143 residences on 11 floorsin a separate
wing.

Perks: Preferential access to hotel restaurant, nightelub
and spa. f

Privacy protections: Eey access to residential wing,
24-hour security, dedicated lobby and elevators.

For residents only: House account; dedicated valet and

concierge; rooftop pool, cabanas and fitness center. Car

concierge service and business lounge.

. Best views: Pantages Theatre, Capitol Records and the
Hollywood Hills.

LawRENCE K. Ho Los Angeles Times

PRIVATE CABANAS: Residents only, please.

Ritz-Carlton at L.A. Live

Price range: $14 million to $10 million for 1,000 to 6,000
square feet.

Number of units: 224, occupying the 27th to 54th ﬂc'or.)rs.

Perks: Priority access to events at developer AEG's
events worldwide; upgrades, discounts and other privi-
leges at Ritz-Carlton hotels worldwide.

Privacy protections: Separate entrance, lobby and eleva-
tors. \

Forresidents only: Private pool terrace with fitness
center and cabanas; separate doorman, concierge and
valet parking; a 26th floor lounge with boardroom and
mediaroom.

Best views: Vistas of downtown shared only by helicopter
pilots. i
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